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The next normal in retail technology:

View the complimentary full Gartner report 
“Top Trends in Retail Digital Transformation and 
Innovation for 2021” 
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81% of retail CFOs say Digital 
Transformation is a Top 5 Priority.

And the tech already 
exists out there.

Cost optimization: ”It’s becoming 
a major pillar in many retailers’ 
‘reopening playbooks’ and 
operating models.” – Gartner

2X EBIT margins are attainable 
       for retailers.

Keep your hard-working ERP and 
achieve significant savings by using 
independent, third-party so�ware 
support. Use the newly-realized funds 
to spur retail digital transformation to 
ring in the next normal.

81% of retail CFOs say Digital
Transformation is a Top 5 Priority.5

2X EBIT margins are attainable
       for retailers.6

And the tech already exists.6

Cost optimization: ”It’s becoming 
a major pillar in many retailers’ 
‘reopening playbooks’ and 
operating models.” – Gartner
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Keep your hard-working ERP and 
achieve significant savings by using 
independent, third-party so�ware 
support. Use the newly-realized funds 
to spur retail digital transformation to 
ring in the next normal.

Pat, like 3/4 of
U.S. consumers, tried new 
shopping channels in 20201,4

In Q1 2020, 
Pat did her part 
in contributing 
as e-commerce 
volumes 
grew to an 
equivalent 
amount of
 the past 

10 years
combined

2

Pat increased 
her online 
shopping by 
nearly 

22%
like the rest of 
the country in 
20203 Pat tried BOPIS 

(Buy online, pick up in store) 
and loved it, helping increase it by 

+40% in 2020
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In Retail, the Next Normal 
is Now

22%
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