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FINANCIAL SERVICES

2024 C-level Survey Insights

Censuswide, an independent market research firm, conducted a survey* of nearly 500 financial services
CFOs and CIOs globally which reveals that IT and Finance leaders are finding better ways to collaborate,
uncover funds and drive better business growth and profitability.
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Who sets

While financial services providers surveyed' agree they have flexible IT models, they continue to weigh
investment in the right technologies to improve business models and customer experience, while keeping a
close watch on sustainability of the solution.

Financial services providers are now deep into modernization strategies and believe the relationship with their
CIO/CFO counterpart has strengthened greatly due to the dependency on one another to drive successful
business outcomes. However, both ClOs and CFOs feel their counterparts could benefit from education to better
understand each other’s roles: ClOs think CFOs require greater tech-savviness and CFOs believe ClOs need to
develop stronger business acumen.
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Top goals for business improvement are...
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4 key factors driving CFOs’ technology investment decisions:
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IT initiatives of clear business value and strong ROI

that CFOs would like to see prioritized by their ClOs:
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What are some technology priorities that ClOs are investing in?
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What strategies are ClOs using to counter rising IT costs?

50% Increasing spending on Saa$S and 44% Making short-term investments in

other cloud services, shifting IT
talent costs to service costs but
keeping overall IT costs flat

emerging technologies such as
generative Al to fill IT talent gaps
and reduce IT costs in the long term

38% Outsourcing application support to 32% Using managed services to

improve IT cost predictability

improve IT cost predictability

In addition to cost predictability, CIOs® have experienced

the following benefits from outsourcing application support

and/or managed services:
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Download the full Censuswide research report here
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*Survey was sponsored by Rimini Street. The survey conducted by Censuswide studied data from 491 CFOs and ClOs who

work in Financial Services across ANZ (Australia and New Zealand), NAMER (US, Canada and Mexico), Japan, Brazil, APAC
(Asia-Pacific), UK, Nordics (Denmark, Finland, Norway and Sweden), Middle East (Saudi Arabia and UAE), DACH (Germany,
Austria and Switzerland), France and Israel between 12.03.2024 - 02.04.2024

Censuswide abides by and employs members of the Market Research Society and follows the MRS code of conduct and
ESOMAR principles. Censuswide is also a member of the British Polling Council.

ABOUT RIMINI STREET, INC.

Rimini Street, Inc. (Nasdaqg: RMNI), a Russell 2000® Company, is a global provider of end-to-end enterprise software support
and innovation solutions and the leading third-party support provider for Oracle, SAP and VMware software. The Company

offers a comprehensive portfolio of unified solutions to run, manage, support, customize, configure, connect, protect,
monitor, and optimize enterprise application, database, and technology software. The Company has signed thousands of
contracts with Fortune Global 100, Fortune 500, midmarket, public sector and government organizations who selected

Rimini Street as their trusted, proven mission-critical enterprise software solutions provider and achieved better operational

outcomes, realized billions of US dollars in savings and funded Al and other innovation investments.

To learn more, please visit http://www.riministreet.com, and connect with Rimini Street on X, Facebook, Instagram,

and Linkedin.

"From results of survey taken place between 12.03.2024 - 02.04.2024. Respondents demographic profile determined by natural fall out as there is no
reliable data available to represent the national population. All data based on this survey unless otherwise stated.

2*Significantly strengthened” and ‘Slightly strengthened’ answers combined

3Those whose relationship with their CFO/CIO has strengthened due to the uncertainty of today’s business landscape

4‘Strongly agree’ and ‘Agree somewhat’ answers combined

5Those who are CIOs and are improving cost predictability by outsourcing application support or using managed services
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